
Stand out from 
the crowd: 
12 examples of great 
real estate content
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How do you stand out?

One way is to create useful content and share it with your clients. We 
live in a world where just about everyone has access to basic tools 
and platforms to broadcast their message to an audience. We read 
blog posts, watch video tutorials and flip through Instagram guides. 
Content is everywhere. 

But diving into the world of content can be a bit intimidating for a 
solo real estate agent or small marketing team. It helps to have a 
bit of inspiration. What does good content marketing look like? We 
designed this guide to help you find the answer.

This guide will help you understand:

	ÈWhat content marketing is 
and why it works; 

	È Examples of great real estate 
content; and

	È How rasa.io can help.

The real estate 
world is crowded.

Let’s start with the basics.
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What is content 
marketing?
Content marketing is a form of digital marketing that focuses on 
sharing relevant and useful informational content for a targeted 
audience.

The key words here are relevant and useful.
The goal of content marketing is to inform existing and prospective 
clients. Your content marketing needs to go further than promoting 
your agency and its listings.

Focus on creating and sharing content that is helpful to your 
audience, regardless of whether they’re buying or selling a 
home at the moment.

Impactful content marketing requires expertise and creativity. Think 
about how you can help your clients in a way that no one else can, as 
well as how you can deliver that information in a format they will use.

Content marketing is the process of strategically creating, 
publishing and sharing relevant and useful informational content 
for a targeted audience. As a real estate agent, it can help you 
boost home sales by warming existing leads and finding new ones.
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Why does content 
marketing matter?

There’s mounting evidence that traditional forms of outbound marketing 
aren’t as effective as they used to be. The straight talk? People are tired 
of their lives being interrupted by ads.

Content marketing is a way for real estate agents to counter some of that 
fatigue. Content works because it prioritizes the relationships you have 
with your clients. Those relationships grow when you take the time to 
share useful information with your audience.

Real estate agents who use content marketing to engage with clients:
	È Increase brand awareness;
	È Earn expert status in their communities; and
	È Stay top-of-mind among clients, even in between buying cycles.

Content marketing types
•	 Blog Posts
•	 Videos
•	 eBooks
•	 Email Newsletters
•	 Podcasts
•	 Templates
•	 Infographics
•	 Social Media

We’d like to highlight that last 
bullet point. Real estate is a 
competitive space with a very 
specific marketing challenge—
the one-on-one time real estate 
agents get with customers comes 
(at best) once every few years when 
people need to buy or sell a home. 
For many buyers and sellers, their 
relationship with their agent ends 
after closing.
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 “I get by with a little 
help from my friends…”

Benefits of Content Marketing
It strengthens client relationships. As The Beatles sang: “I get by with 
a little help from my friends.” Content marketing allows you to step into 
the role of a friend who shares their know-how without expecting much in 
return. You want your clients to think of you as a trusted adviser. Sharing 
information through content marketing helps you build that trust.

It builds brand awareness. Data from BrightEdge shows that more than 
half of all website traffic comes from organic search. Content helps you 
cast a wider net in your marketing efforts, increasing the chances that 
your brand appears in search results across a broader range of topics.

It helps you learn about your clients. Creating content allows you to 
gather insight on the topics your clients are interested in as well as how 
they consume information. You can use what you learn through content 
marketing to inform your larger marketing approach.

On top of that, research shows that people are staying in their homes 
longer, stretching out the sales cycle for real estate agents.

If your marketing strategy is solely focused on sharing current 
listings, you’re missing out on an opportunity to grow client 
relationships outside of the context of a home purchase.

This is where content marketing comes in.
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What does great 
content look like?

Content marketing is a fun and 
creative way to keep real estate 
clients engaged with your brand. 
The challenge? It can be tough to 
figure out what content is the best 
fit for your message.

Major real estate brands like 
Century21, Keller Williams Realty 
and Zillow often mix up their 
content marketing, publishing 
blog posts and posting to social 
media, along with video content and 
infographics.

The good news is that there is a ton 
of inspiration out there. 

Let’s take a look at some 
examples of content marketing.

Content marketing helps you...
•	 Increase brand awareness
•	 Earn expert status
•	 Stay top-of-mind

https://rasa.io/solutions/smart-newsletters-for-realtors/?utm_source=real-estate-content
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Most real estate agents already 
use email marketing to keep in 
touch with clients. That makes 
email newsletters a natural fit for 
real estate content marketing. 
Successful real estate email 
newsletters have a simple design, 
approachable writing and provide 
useful and engaging content.

7

Email 
Newsletters

https://rasa.io/solutions/smart-newsletters-for-realtors/?utm_source=real-estate-content
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We like the polished look of this 
email newsletter from Summit 
Sotheby’s International Realty 
in Park City, Utah. 

 The content is lifestyle 
oriented: videos from clients at 
home and giving a preview of 
the agency’s latest cookbook.

It has a simple 
black-and-white 
color scheme, and 
the layout highlights 
images and video.
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An email newsletter 
is also a great place 
to experiment with 
interactive content.

Here’s how rasa.io can help...
Few marketing channels give 
you direct access to clients 
on a continual basis. Email does 
just that. The rasa.io platform 
leverages automation and AI to help 
you create and send a personalized 
email newsletter to each person in 
your audience within minutes. 
Visit us at rasa.io to get started.

Take this Trulia email newsletter, 
which shares images of two 
similarly priced homes and asks 
subscribers to pick their favorite. 

The design includes engaging 
images, a catchy headline and a 
prominent call-to-action button. 
The poll is engaging, and gets 
the audience to interact with the 
brand in a fun way.
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A website blog is another common 
way for real estate agents to dip 
their toe into content marketing. 
The best real estate blogs are fun 
and approachable, covering real 
estate-related topics that appeal 
to everyone, not just other real 
estate professionals.

Blogs

https://rasa.io/solutions/smart-newsletters-for-realtors/?utm_source=real-estate-content
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Take a look at Tacos & Tequila, 
a lifestyle blog by Smith & 
Berg Partners in Los Angeles. 
Their blog posts cover all 
things lifestyle, from summer 
barbecue recipes and music 
playlists to DIY hacks for making 
your home office more lively.
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We also like Zillow’s Porchlight blog. It’s user-friendly 
design that allows for easy scrolling through posts, 
including featured content. The blog menus also 
provide insight on the real estate topics their audience 
cares about: Market Trends, Home Improvement, First 
Person Stories, Unique Homes and Tips & Advice. 
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Redfin’s Life & Style blog is a good 
example of the range of content topics 
available to real estate agents. 

Here’s a sample of a few of their posts to 
get your own ideas flowing:

•	 8 Backyard Privacy Ideas to Create the 
Perfect Outdoor Escape

•	 Bringing Home A Rescue Dog? Turn 
Your Home Into A Dog-friendly Space

•	 16 Staycation Ideas: How to Create the 
Ultimate Summer Vacation at Home

•	 Self-Care Tips to Practice at Home 
While Social Distancing

https://rasa.io/solutions/smart-newsletters-for-realtors/?utm_source=real-estate-content
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eBooks

Downloadable eBooks are a great 
way to share useful information 
with clients in an easy-to-digest 
format that can be referenced 
over time. They usually go a bit 
more in depth than a blog post 
would and can include interactive 
elements, for example, a checklist.

https://rasa.io/solutions/smart-newsletters-for-realtors/?utm_source=real-estate-content
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This Easy Agent Pro eBook is a good example of 
what real estate agents can do with free tools 
like Google Slides. The book is technically a slide 
deck, which makes it very easy to flip though. 
The eBook has visual appeal in addition to useful 
information.
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TThhee  HHoommee  BBuuyyiinngg  PPrroocceessss::  ee--BBooookk
In this comprehensive e book, we will walk you through 
everything you need to know to make your journey to 
becoming a home owner a pleasant one. 

© 2015, All rights reserved. Davis Homes is a Division of Davis Building Group, LLC
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Which Loan is Right For Me?

Choosing a mortgage can be a confusing and 
overwhelming process
The majority of buyers will go with a 30-year loan, with either 
a fixed or adjustable interest rate. Here’s how the two options 
differ. The interest rate on a fixed-rate loan stays the same for 
the entire term, just as the name suggests. With an adjustable 
mortgage, the rate remains fixed for a period of time, then 
resets based on prevailing interest rates. For example, A 10/1 
ARM (adjustable rate mortgage) is fixed for 10 years then 
adjusts annually.

The pro of an ARM is the initial rate is lower than a fixed rate; however, at the end of the term, the 
rate could skyrocket potentially putting you in financial trouble. ARMs are better suited for buyers 
planning to sell and pay off the mortgage before the loan period resets. 

Some lenders offer interest-only mortgages. This is a type of loan where  borrowers pay interest only 
for as much as 10 years. The problem with this is nothing  goes toward principal, and that  means 
you’re not building any equity in your home. After the period ends, the  principal then gets spread 
out over the remaining life of the loan, spiking the rate after the initial period. This type of  loan is 
generally not recommended to the average homebuyer due to the high level of risk. 

So what if you don’t have a large down payment or your credit is low?
An FHA (Federal Housing Administration) loan may help you realize your dream of home ownership. 
FHA loans allow a home purchase with as little as 3.5% down. They don’t come without a price, 
however. Plan on paying for mortgage insurance which would protect the lender in the event of 
default. The good news is you can stop paying for the mortgage insurance when you have built up 
20% equity.

Military veterans (as well as active members) and their spouses are eligible for loans backed by the 
Veteran’s Administration, which allow for lower and in some cases no down payment with no private 
mortgage insurance.

Chapter 2: Get your financial house in order 

This eBook from Davis 
Homes is a bit heftier 
and walks readers 
through key questions 
and topics to consider 
when buying a home. 

The design is simple and 
broken into sections that 
follow the steps consumers 
take when considering a 
home purchase. It also 
includes simple imagery 
to break up the more 
information-dense sections 
of the guide.

https://rasa.io/solutions/smart-newsletters-for-realtors/?utm_source=real-estate-content
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Infographics

Infographics allow you to share 
complex information in a visually 
compelling way. They’re especially 
useful for real estate agents, who are 
often guiding clients through rules 
and paperwork around home buying.

https://rasa.io/solutions/smart-newsletters-for-realtors/?utm_source=real-estate-content
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This infographic from Angie’s 
List combines a compelling 
topic with colorful graphics to 
provide useful information on 
home upgrades to avoid.
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Infographics don’t have to be complicated. Take a look at 
this example from real estate agent forum ActiveRain.com. 
The website polled its users on common mistakes they see 
from sellers and turned the results into an easy-to-read 
infographic.

https://rasa.io/solutions/smart-newsletters-for-realtors/?utm_source=real-estate-content


2020

Social Media

Social media is a key tool for real 
estate agents to distribute content. 
You don’t have to reinvent the wheel. 
Use social media to share your 
existing blog content, but also make 
sure you’re tailoring that content for 
each platform. For example, focus 
on gathering compelling images and 
graphics for Instagram, which puts 
greater emphasis on visuals.

https://rasa.io/solutions/smart-newsletters-for-realtors/?utm_source=real-estate-content
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Keller Williams does a 
great job of balancing 
images of its agents in 
action with inspirational 
graphics and guides.

https://rasa.io/solutions/smart-newsletters-for-realtors/?utm_source=real-estate-content
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We also like the way 
Zillow elevates its 
video content through 
Facebook. In addition 
to DIY videos, they 
share quality photos 
and video of unique 
properties and 
solicit feedback from 
followers.

https://rasa.io/solutions/smart-newsletters-for-realtors/?utm_source=real-estate-content
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The takeaway

There are so many options for creative 
real estate content available to real estate 
agents. The key is finding the best format 
for the message you’re trying to share. Be 
sure to experiment with different types of 
content. And don’t be afraid to look around 
you for inspiration.

https://rasa.io/solutions/smart-newsletters-for-realtors/?utm_source=real-estate-content
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Here’s how rasa.io can help.

Getting a family into their dream home starts with a conversation. Here 
at rasa.io we specialize in creating space for those conversations to 
grow. We get up each morning dead set on helping you stay in touch 
with clients in a relevant and non-salesy way. The result? You nurture 
more leads and sell more homes.

What does rasa.io do?

We send email newsletters. Our platform leverages AI to create a 
customized email newsletter  for each person on your email list. It also 
automates sending so that you can send a quality newsletter to clients 
on a regular basis without spending hours putting it together. Other 
features include:

•	 Content curation: Fill your newsletter with articles from your 
blog and a range of third-party sources with our automated 
curation tool.

•	 Design: Multiple templates with a range of color choices to help 
you quickly launch a newsletter customized to your brand.

•	 Metrics and reporting: Track opens and click-throughs, and get 
data on the topics most important to your audience.

Ready to start 
creating content? 
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Start your free trial today.

with
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